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Trends
• Facebook continues to reign strong as the king of social media, 

with 2.93 billion active users in 2022.
• Ranks among apps that consumers spend the most amount 

of time on
• Second on the list in 2022 is YouTube with 2.52 billion active 

users—85.7 percent of the number of Facebook users
• Video content will dominate

Most popular social networks worldwide 2022 vs 2021, 
ranked by number of active users
(in millions)
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Melges 24 Media Channels

• Website
• Social media
• Instagram
• Facebook
• Flickr
• YouTube
• Twitter

• News and PRs



Melges24.com statistics

2020

Users since the launch of the webpage on Feb 16 – Nov 5 Users – Nov 6 2020 - November 5 2021

• Top 10 website users  by countries, count and %  of the total users.
• Users visited 1.98 pages per session
• Avg. duration of the session 2:07

2021

Users – Nov 6 2021 - November 6 2022

2022



Melges24.com statistics
Comparing 3 years at the website, then 2022 is showing a great growth again
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Melges24.com statistics 2022

Bacardi
Invitational

news

News about possibility of holding 
2020 Worlds in Miami

Webinar with Bora Gulari & 
Niccolo Bianchi

Final event of ITA M24Tour and 
European Sailing Series in Trieste

Weekly trends and peaks – 2020 - 2022

Confirmation about holding the Worlds
2021 in Charleston – 1167 users per day Europeans 2022 in 

Portoroz, SLO
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M24 ESS – Rovinj, CRO

M24 Worlds –
Ft. Lauderdale, US -
2794 users per day

Hayden
Goodrick
passing

M24 ESS –
Riva pre-PR

M24 Europeans –
Genova, ITA
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M24 ESS –
Riva, ITA



Website
Calendar view and past 
events with results
You can find the events by 
countries, event types, 
series (continental or local)

• Each regatta has its 
own event page –
click on the name 
of the event

• Venue country
• You can add event 

to your calendar
• Link to the results 

(at Recent Events 
page)



Website – Event page
• Each regatta has its own event page – click on the name of 

the event through the site or in Calendar view
• Venue information and links
• General information about the event
• You can add event to your calendar
• Tab – Regatta News, all event related news published at 

melges24.com
• Tab – Winners – Top 3 skippers will be listed here and these 

results will appear on each sailor’s profile
• Related photos in the carousel view on the bottom of the 

page



Website – Most popular pages
• Page views – 148,880 vs 104,225 in 2021 in total; 123,90 unique page views vs 84,128  in 2021
• Main page is the most visited page

2021 TOP 102022 TOP 10



Website – Most popular pages
• Page views – 148,880 vs 104,225 in 2021 in total; 123,90 unique page views vs 84,128  in 2021
• Main page is the most visited page

2022 Top 11-20 2021 Top 11-20



Facebook - @World.of.Melges24
Basic facts 
Started 4.04.2012

AGM 2022 at 5,550 likes, 6,228 followers
AGM 2021 at 5,228 likes, 5,756 followers
AGM 2020 at 5,018 likes, 5,443 followers
AGM 2019 at 4,735 likes
AGM 2018 at 3,888 likes
AGM 2017 at 3,181 likes
AGM 2016 at 2,305 likes
AGM 2015 at 1,798 likes 
AGM 2014 at 1,454 likes
AGM 2013 at 1,146 likes 
AGM 2012 at 618 likes 



Facebook & Instagram statistics

2022 2021

Steady growth of followers both in Facebook and Instagram



Facebook & Instagram statistics

Facebook reach is in 55% growth and the 
number of page visits has been growing to 
double+

Instagram reach is smaller than in 2021, 
but at the same time profile visits are in 
20% growth

Peaks – Worlds and Europeans 2022

REACH - The number of unique accounts 
that saw any of your posts or stories at 
least once.



Facebook & Instagram statistics
Facebook 2022 Instagram 2022 Facebook 2021 Instagram 2021

Top countries form where the visitors come to IM24CA Facebook and Instagram. 



Facebook & Instagram statistics
Here’s the overview which kind of 
content creates the biggest Reach 
and Engagement among Facebook 
posts

Images and videos are by far more 
popular

Statistics comparison
May 23-Aug 20 vs Aug 21 – Nov 18



Facebook & Instagram statistics
Here’s the overview which kind of 
content creates the biggest Reach 
and Engagement among Instagram

This is the statistics of last 90 days 
due to the availability

Statistics comparison
May 23-Aug 20 vs Aug 21 – Nov 18



Melges24 on Instagram
• https://www.instagram.com/worldofmelges24/
• Tag in your posts @worldofmelges24 & #melges24
• Started the account 8th January 2015 

• Followers 9,688 +1,077 (2021 – 8,611; 2020-6,808 
+3,185 ; 2019-3,623; 2018–2,093; 2017-1529; 2016-
1071; 2015-272) 

• Posts 2,326 (2021- 2,006; 2020 – 1,753; 2019-1,486; 
2018-1,239; 2017-981; 2016-695; 2015-126) 

• There are 11,900 (2021-10,700; 2020-9,600; 2019-8,400; 2018-6,500; 
2017-4,898; 2016-3,272) posts under hashtag #melges24 

https://www.instagram.com/worldofmelges24/


Instagram – The most popular content
REELS POSTS STORIES



Example of the event - Instagram
REELS & VIDEOSPOSTS

Melges 24 Europeans 2022 – October 22-29 – Genova, ITA



• Story is the best tool in Instagram to document and archive the event.
• More than 200 stories, both from the sailors and us, were created into 

3 highlights at the Europeans for example - see the event  logo below 
and you can open it when visiting 
https://www.instagram.com/worldofmelges24 to tell you the story of 
the event

• Rewinding these highlights you can have a full overview about the year, 
specific event or series of events

• Stories posted in Instagram can be shared also to Facebook – cross-
posting, more visibility. However, these will be visible to the account 
followers. 

• Mentioning @worldofmelges24 in your stories, IM24CA will be happy 
to repost them.

With Story you can tell the stories

https://www.instagram.com/worldofmelges24


• Thank you to all the event photographers and videographers!
• Photos – from the dock, team photos, venue, racing, drone photos
• Videos – daily highlights, drone footage – usage in press releases, Facebook, 

Instagram, website, YouTube
• Interviews – emotions of the sailors and creating memories for the history
• Press Releases – pre-event stories and daily stories of the event
• Social Media 

• Daily updates in Facebook 
• Daily Video highlights and interviews to YouTube
• Intensive coverage in Instagram via stories with crossposting to Facebook 
• Reposting the stories of the sailors and teams
• Tagging and mentioning sailors, sponsors, organizers makes reach higher and adds visibility

A  great media team makes wonders 

The ones not at the event, can “almost be there” through the extensive media coverage



Melges24 on Flickr – Melges Championships

https://www.flickr.com/photos/melges24/albums


Melges24 on Flickr – Melges Championships
• 35 albums created in 2022, 5,206 posted for 2022
• 31,477 photos in total are in our Flickr albums
• The views of albums 57,065 vs 49,570 in 2021
• The views of album Day 1 of the 2022 Europeans has 14,270 views (awesome shots with big swell)

https://www.flickr.com/photos/melges24/albums


Melges24 on Flickr – Melges Championships
26,271

photos posted, 
more than 4k photos

in 2021
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Thank you!


