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Trends
� Visuals, both photo and 

video are essential
� Instagram has been 

growing fast
� Facebook has been 

dominating for a decade 
and remains the most 
widely used social media 
platform.



Social Media Use
In general, young people are more 
likely to use social media than older 
people. But some platforms are 
much more popular among younger 
people.

For Instagram the ‘age gradient’ is 
extremely steep – the popularity of 
that platform drops much faster 
with age.

The rise of social media in rich 
countries has come together with an 
increase in the amount of time spent 
online.



YouTube and Facebook dominate overall, but 
Instagram is quickly overtaking those “older” 
channels among the younger crowd, especially 
among 18-24 year old, according to 2019 statistics.



Melges 24 Media Channels
� Website
� Direct mailing – news and PRs
� Social media

� Facebook
� Instagram
� Flickr
� YouTube
� Twitter



Melges24.com statistics 2019
Top 10 visiting countries 

1.1. – 07.11.2019

1. USA 

2. Italy 

3. Germany

4. Canada

5. UK

6. Sweden

7. Norway

8. Denmark

9. Hungary

10. France

Visitors in total come 

from 153 countries 

(2018 – 157; 2017-167; 2016-155, 
2015- 182)



Melges24.com statistics 2019
Basic statistics for 1.1. – 07.11.2019 vs 1.1. – 07.11.2018
Unique users 20,334 vs 21,499 +5,42%
New users 19,985 vs 20,986 +4,77%
Avg session duration 2.36 vs 2.41 2.88%
Sessions 36,584 vs 42,480 13.88% (13.22%)
Pages per session 2.64 vs 2.37 11.07% (2.88%)
Bounce rate 45.33% vs 39.77% 14.04%
Browser 1.Chrome 13.8%¯, 2.Safari 22,97%, 3.Firefox 32,16% ¯
Device 1. Desktop 20.28%¯, 2.Mobile 22.01 3.Tablet -3.84% ¯



Melges24.com statistics 2019
Weekly trends 2019 vs 2018

2018 Worlds
Victoria

2019 
North-Americans

Grand Traverse2018 Europeans
Riva 2019 Worlds

Villasimius



New Website
� Visual, vivid, fresh
� “Back to the roots” colours
� Easy to edit
� Easy membership database update
� Social media, photos, videos in frontpage
� Events / News – sort by region
� Custom subpages – events, national classes
� Ad placements



Facebook - @World.of.Melges24
Basic facts 
Started 4.04.2012 with the so called page 
structure - From 2007 to 2012 as a ordinary 
group 
AGM 2019 at 4,735 likes
AGM 2018 at 3,888 likes
AGM 2017 at 3,181 likes
AGM 2016 at 2,305 likes
AGM 2015 at 1,798 likes 
AGM 2014 at 1,454 likes
AGM 2013 at 1,146 likes 
AGM 2012 at 618 likes 

Demographics :

77% of our fans are men
(25-54 years old)



Facebook

Aggregated demographic 
data about the people who 
like our Page, based on 
the age and gender 
information they provide 
in their user profiles.



Facebook - @World.of.Melges24

Max net reach per day

During 2017 the max net reach was 
27,689 people on the 1st of August 

– Worlds in Helsinki

During 2018 the max net reach
60,809 was August 6th –

Europeans in Riva
2019 Worlds
in Villasimius



Facebook - @World.of.Melges24

Visual!

Video is the most
attractive type of 
post followed by
photo, which is
very engaging!



Facebook - @World.of.Melges24
Use Events for engaging audience!
Facebook events are a great way to spread the word on upcoming events or 
occasions, since they are able to reach thousands of people in a short amount 
of time. The event also provides an "RSVP" list, which displays lists of invitees 
grouped by their response.



Melges24 on Instagram
• Tag in your posts @worldofmelges24 & 

#melges24
• Started the account 8th January 2015 

• Followers 3,623 (2018–2,093; 2017-1529; 2016-1071; 
2015-272) 

• Posts 1,486 (2018-1,239; 2017-981; 2016-695; 2015-126) 

• There are 8,400 (2018-6,500; 2017-4,898; 2016-3,272) posts 
under #melges24 



Melges 24 on Instagram

• The most active users are at age 25-34, but the
share of older users is growing constantly
• By gender main users of our Instagram are men
• Top users by locations are from:
1. USA 23%
2. Italy 13%
3. Germany 4%
4. UK 4% (2018 – Canada)
5. Canada 4% (2018 – UK)



Statistics on Instagram

• To show the „magic“ of the Social Media during the event
when so many people are actively posting, sharing, 
creating stories etc.

• During the 2019 Worlds in October we reached to more
than 103K people with our posts in Instagram, 74.6K were
engaged through likes, shares and saves.

• 363 new followers was the result of this active period



• Great and
emotional photos are
awesome content
• Videos showing the
speed and passion
are attractive
engaging creating
lots of likes, shares, 
comments

Instagram



MELGES 24 WORLDS 2019 -
https://www.instagram.com/stories/highlights/18076846054039704/

MELGES 24 NORTH AMERICANS 2019
https://www.instagram.com/stories/highlights/17967038329285696/

With Story you can tell the stories

https://www.instagram.com/stories/highlights/18076846054039704/
https://www.instagram.com/stories/highlights/17967038329285696/


World Sailing
sharing the
Melges 24 Worlds’
video summary 



Melges24 on Flickr – Melges Championships

15,124 photos posted
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YouTube – IM24CA  



YouTube – IM24CA
• YouTube and Facebook are in war
• Facebook is winning the battle in views
• Facebook algorithm will simply give any YouTube link less reach
• YouTube is an archive for Melges 24 videos
• 442 subscribers
• More popular in US than in Europe, among 18-34 years old men
• Awesome footage done by Zerogradinord for our records



Melges24 on Twitter - @Melges_24
• Started the account 28.6.2009 
• Growing constantly
• Followers 1043

(2017-997; 2016-803; 2015-675; 2014-532; 2013-
446) 
• Tweets 7081

(2016: 4329, 2015: 2303, 2014: 1248, 2013: 980) 




